ainfinitum

Connecting people with brands



Hl SIr... FTS e
Pls send me ur photo here for duba, =
A Visa. 11 tU AM \//

11:51AM

" sir | need ,actual passport size photo..
3 . 11.29 AAA \ﬁ!



-

Digital Journey

Powered by Google Certified Trainers

@Live

LATVIAN ART DIRECTORS CLUB

WIT®exvy Wowi!

CREATIVE STRATEGY







Videji cilveks apmekle
9.5 resursus pirms
pienemt lemumu un
opérk.




Cilveks pirms celojuma
rezervesanas apmekile

22 resursus pirms
pienemt lemumu.




0% cilvéku

avu nakamo




DEMAND GENERATION A | T e

ANALYZING THE BUYING PHASES OF YOUR TARGET MARKET ﬁ.&{&

sobrid notiek
READY TO PURCHASE n tel

| OPEN TO BUYING, BUT NOT LOOKING
. NOT THINKING ABOUT IT (INDIFFERENT)
. THINK THEY AREN'T INTERESTED

. KNOW THEY AREN'T INTERESTED

Sorce: “The Uktimate Seles Machine”, Chet Holmes / | |

Bet Sis ir lauks, kur strada rezultativi
satura marketinga specialisti.




Segmenti

Palidzét tiem, kas jau Jaieinteresé tie, kas vél Japarliecina skeptiki:
meklé 3o celojumu: lidz Sim nav aizdomajusies
par Sadu pakalpojumu: e Veidojam saturu ar
e  Saturs ar priekSrocibam, pieredzes stastiem;
ko piedavajat tiesi Jas; e |zteikts vizualas e Labie pieméri, intervijas
e  Saturs ar noderigu komunikacijas segments. ar mérkauditorijas
informaciju, Mums ir jaliek aizdomaties cilvekiem;
ieteikumiem - kadu cilvekam, ka vins vélas e Jisu - profesionalu
galamérki izvéléties; celot, iekardinat vinu uz padomi, viedoklis par
e Saturs, kas palidz kadu konkrétu galamérki. to, kapéc labak
izvéléties piemérotakas e Interesanti fakti, video, izveléties celojumu
aktivitates un marsutus, bloga raksti, kas liek agentaru.
atbilstodi budZetam vai aizdomaties.

ieteikt budzetu.
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lzdeviguma mekletajl

“Més vélamies maksimalo no Stm brivdienam, bet par
Izdevigako cenu.” Vidéji ienémumi vecuma grupa no 20 - 34.
|Izmanto digitalo vidi, lai atrastu zemako cenu piedavajumus.
Galameérkis pa lielam nav svarigs. Vini informaciju loti biezi
meklé mobilajas iericés vai vélu vakaros pie datora.
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Sobrid vissivakais konkurences tirgus.
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Luksusa miletaji.

“‘Més milam celot un téréeties!” Augsti ienémumi un celo divata, vecuma grupa no
25 - 49 gadiem. Vini mil savus galamérkus karstus un saulainus - lielas pilsétas un
slavenas pludmales ir vinu galameérku augsgala. 90% gadijumu visu nosaka
vértéjums un izcila vizuala komunikacija.

Atbaida: izdeviguma meklétaju zinas. Luksusa cilvéks nevélas bt viens no 100,
bet viens un Tpass.




FOUR SEASONS

Find a Hotel or Resort Plan an Event Residences Experience Four Seasons Offers u

FOUR SEASONS MAGAZINE
DISCOVER  TASTE THRIVE  NEWSLETTER  MORE Vv O\

OUR ESSENTIAL APRES-SKI GUIDE

b . k& We roast chestnuts by The
Remedy's outdoor fire pits. It's
. e N the perfect way to unwind after a
- . day on the slopes.
:‘f? THE WINTER TRIPS YOU
WY NEED TO TAKE READ MORE
B
v Five ways to take full advantage of this special \‘7 L

time of year. |

READ MORE
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“WE’VE DONE
~ SOMUCH
- SIGHTSEEING
. THIS HOLIDAY...”

HOTELS WORTH
WRITINGHOME ABOUT




Neatkarigais celotajs. s

Neatkarigie celotaji ir tie kas saka: “Es velos visu pa savam”! Vini mil ce|ot
vieni un izlemt lemumus individuali. Vini mil piedzivojumus un digitalo vidi
izmanto izpétei. Celojumus izvelas péec kultiras - nevis péec klimata.

Parsvara zemu vai |oti augstiem ienémumiem. Vecuma grupa - 25 - 49 gadi.

Sobrid visneaizsniedzamaka auditorija - ja, iespéjams viens celojot, bet
g« padomajiet, vin$ celojot ar gimeni - vins vélésies droSibu un ietilps pilnigi cita |
i grupa. Jas dodat resursus viniem indiviuduali un tad nadkamreiz vini izvélas jus. B

e
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CITYBASE

APARTMENTS

# FIND APARTMENTS EXPLORE DESTINATIONS CITY GUIDES TRAVEL TIPS NEWS Q

Win a Romantic Valentine's Getaway

Tried and Tested: What to see in Birmingham Exploring The Countries With More Tourists . . Foo .

Hit the spot this Valentine's Day by wooing your
Citybase apartments is on the road again to iiialkoc beloved with a romantic getaway. Enter now our
explore what to see in Birmingham "A city When it comes to choosing a holiday giveaway, to win a magical two-night stay.
break to Birmingham?" We hear you ask... destination, most of us tend to consider three Romance is already in the air here at Citybase.

il hings e viedtheriis cRsGlanc Wit And who doesn't like a good love story? So this

25 January, 2018 / 0 Comments

........................................ there is to see and do. But, what if you were to Valentine's Day, we've teamed

consider how many fellow tourists you might
09 January, 2018 / 0 Comments

S 5

encounter? After all, the...

18 January, 2018 / 0 Comments
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Perfekcionisti.

Perfekcionisti ir tie, kas celojot vélas, lai viss ir perfekti. Vini pavada |ooti
daudz laika mekléjot informaciju par pilnigi visu - viesnicam, restoraniem,
aktivitatem. Vienmer izteré mazliet vairak kaut kam, lai celojums butu ipass.
Vecuma grupa no 25-49 gadiem. Celo kopa ar partneri. Musdienas Sie

cilveki jau ir izplanojusi kadu vizualo materialu vini vélas atvest majas.




— TRAVEL+
- LEISURE

FIVE THINGS | BARCELONA
VIDEO: Five Things to Do in Barcelona .

Best Time To Visit

July and August can get quite hot and

humid, so the best time to go is early

summer (May-June) and fall (September-

October), when it’s pleasant and mild. i

WORLD'S BEST  TRIP IDEAS  NEWS

Barcelona Transportation

Barcelona has an excellent public
transport network. Buy a T10 pass from
any ticket machine to get ten one-way
trips for S11. Alternatively, if you buy
individual single tickets, they will cost
S2.30. The passes are valid on all metros,
buses, trains and trams operated by TMB,
Renfe and FGC. Taxis in Barcelona are also
cheap, hassle-free and easy to find.

Barcelona Weather

August is the hottest month, with an
average high of 74°F (24°C). January is the
coldest month, with an average high of
49°F (10°C).

Know Before Visiting

Mealtimes in Spain can be confusing.
Restaurants are generally open from 1:30
p-m. to 4.:00 p.m. for lunch, and from 8:30
p.m. until 11 p.m. for dinner. Many stores

HOTELS + RESORTS C
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leraduma celotajs.

leraduma celotajs vélas visu vienkarsi un viegli. Viniem nepatik parsteigumi.
Loti biezi vairakus gadus brauc uz vienu un to pasu galameérki, jo nevélas

izteret laiku uz izpéti un stresu par jaunu vides mainu. Vélas vienkarsi
relakséties. Vecuma grupa no 35 un vairak.
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Misu merkis - stratégiska satura vadiba




Merki: Merki:
e Uzrunat lielu auditorijas grupu; e Uzrunat mérkauditoriju - silto auditoriju
e Radit vajadzibu; e Parliecinat auditoriju, ka tieSi jus esat tie, kas
e Radit interesi; jaizvelas
e Maksimali iesaistit lasitajus- iegut e Rast uzticibu un profesionala zimola télu;
interaktivitati;
Taktikas:
Taktikas: e Sakartots majaslapas saturs - celvezi;
Reklamu piesaiste zimola saturam; e Kuvalitativs SEO saturs - garas satura formas;
Mediji, blogeri; e Regulara komunikacija soc. tiklos un bloga;

Sadarbibas.
Infografikas, kas netiesSi saistitas ar
pakalpojumu.

Atkartots apmekléejums Advokatisms

Merki: Merki: i -
e Lojalitates veicinasana - segmentéts saturs e Merkauditorijas izglitosana
o lesaistit So cilveku cita tipa kateogrijas ce|otaja. .

Taktikas: Taktikas:

Worksopi, pasakumi;
E-gramatas, PDF;

Jaunumi

Grupas veidoSana - community

e Epastu marketings
e Soc. tiklu saturs
e Bloga raksti



Emocijas = atminas lime




APPEAL TO
EMOTION

To Connect
To Your Audience




Kuras no satura marketinga taktikam izmanto

€ Socialo mediju komunikacija

9 E-pastu marketings
Preses reliZu izstiSana
Reklamraksti medijos
Blogosana

O Video komunikacija
@ Infografikas

@ Vebinari/Seminari
Influenceru marketings
Online prezentacijas

E-gramatas/PDF izveides

biznesa forma B2C?

67.65%

50.00%

41.18%

35.29%

29.41%

@ Blogosana

26.47%
9 E-pastu marketings

20.59%

o Video komunikacija
0O,

- B.82% @ Vebinari/Seminari

B 8-e2% € inogrikas

l 2:94% @ llustracijas/Attéli

@ Socialo mediju komunikacija

97.06%

Salidzinajums ar Amerikas pétijuma datiem 2017

85%

75%

75%

60%

59%

48%

45%



Ka uznémumi vérté satura marketinga taktiku efektivitati?

Socialo mediju komunikacija W W % #* 3.76
Video komunikacija W % % ¥ 3.60

E-pastu marketings W W W 3.35
Infografiku izveide W % % ¥ 3.34
Influenceru marketings W % W - 3.24
Vebinari / seminari W % % ° 3.21
Blogosana % % W 3.10

Reklamraksti medijos % % W - 3.06
Preses relizu izsitisana W W W 3.06
Online prezentacijas W % ¥ 2.67

E-gramatas / PDF izveides W W 3 2.38



Socialo tiklu izmantojums Latvija 2017

O Facebook [N -~
€) Twitter - EEE
instagram || =77
@ Linkedin [ NG -

QO Youtube [ NEEEGEGE -~ 0 -
© Dragion I O -
@ Google+ | == O [
@ Pinterest == g: _:
0 Snapchat I"“"" i _m

D VK, OKRU | o @~ |-

Salidzinajums ar Amerikas pétijuma datiem 2017



Socialo tiklu efektivitates vertéjums 2017

B cfektivs I Vairak efektivs, neka neefektivs [l Vairak neefektivs, neka efektivs  [liNeefektivs

Instagram  GA0 L&D 58.33%

Facebook EINFZA 52.81%

Youtube Eilrel 60.98%
Google + EEEEED 32.35 44.12%

Linkedin EALLED 70.73

Pinterest EARERA 78.57

Twitter EEELEETXE T
SHEIUEIaN = 17.65%  70.59%

Draugiem.lv SRE LSl 38.64%
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Paldies par uzmanibu!

Jautajumi?

https://linkedin.com/in/elinajurkane

elina@infinitum.lv
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